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About the Cultural Participation Monitor

A survey about changing attitudes and Sample of the whole population, all sectors

behaviours towards cultural engagement Current, regular and longitudinal

Nationally-representative online survey

Linked to Audience Spectrum profiles
Sample: 25,000 in total

Shows regional and demographic differences Wave 9 was supported by Association of Leading

Visitor Attractions, StageTEXT and the Centre for
Oct-Nov 2020 Wave 6: Apr 2022 Cultural Value

Feb 2021 Wave 7: Sep 2022

_ ALVA StageTEXT
Jun 2021 Wave 8: Feb 2023
Sept/Oct 2021 Wave 9: July 2023
Nov 2021

CENTRE ror
CULTURAL VALUE
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About the Cultural Participation Monitor

64 & hitps .r',rti\e-audienceagency.c:g;;._-vis.h.‘n- efcovid-19-cultural-participation-monitor

What it includes:

O the audience agenc
o g y SERVICES EVIDENCE RESOURCES ABOUTUS

e Physical/digital/participatory cultural
engagement

Wider leisure habits/activity
Cultural Participation Monitor

Attitudes and responses re COVID, s N S —. A roeioss v

Cost of Living and other issues longitudinal (ongoing) panel survey of
changing views about participating in creative

and cultural activities through the pandemic A Digital Engagement
and beyond.

A Participation and Attendance

A Health and Wellbeing

For overall findings from Wave 1-9 and by theme, A Equity and Access
see theaudienceagency.org/evidence and
evidence.audienceanswers.org

g the audience agency




Wave g Key Topics

e Social values @ e Covid-19 update 'ﬁ'

e Behaviour '«?3 e Modes of engagement @

» Cost of living i o Cultural preferences ."/L,___I
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Attendance at venues that share your values

I prefer to go to cultural events at venues which I know share my values

0% 10% 20% 30% 40% 50% 60% 70% 80%

Metroculturals KRS

Commuterland Culturebuffs O
Experience Seekers O
Dormitory Dependables

Trips & Treats
Strongly agree/agree

that they would prefer
to go to cultural venues
that share their values
(8% strongly
disagree/disagree)

Home & Heritage

Up Our Street
Frontline Families
Kaleidoscope Creativity

Supported Communities

g the audience agency




Cultural events and shared values

I prefer to go to cultural events at venues which I

k“rjm.m share my values | 6 OO/

Averaqge
J Of those who are

better off financially
prefer to go live
About the same cultural events that
share their values.

Worse off financially

Better off financially

g the audience agency




Taking a stance on climate/social issues

Metroculturals

4 7 O/ Commuterland Culturebuffs

Strongly agree/agree
live cultural venues
should take a stance on
both climate change
and social issues

Experience Seekers
Dormitory Dependables
Trips & Treats

Home & Heritage

Up Our Street

Frontline Families
Kaleidoscope Creativity
Supported Communities

(19% strongly disagree/
disagree)

0% 20% 40%
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to all climate / social
statements

80% 100%

7,

Strongly disagree / disagree

to all climate / social
statements

g the audience agency




Climate change and social issues statements

More of those under the age of 45 strongly agree/agree to all
climate/social values statements

34%

Under 45 agree all
types of venue
should take a stance
on both climate and
social issues

0

_ o

Total Under 45 45 and Over

W Strongly agree/agree to all climate/social statements
B Neutral on all climate/social statements

B Strongly disagree/disagree to all climate/social statements

g the audience agency




Families and climate/social issues statements

Families agree that venues should take a stance on climate
change and social issues to a higher level than non-families

56% 57%

47% 47%

o
e

Climate Change Social Issues

B Overall Non-Family B Family

2/7%

Of families feel live
cultural events
should take a stance
on social issues
versus 43% of non-
families.

g the audience agency
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Behaviour and attendance

How likely people are to go to a cultural event depending on the type of behaviours that

they or other people could do Take photos and Eat
Take photos Or drink most l]kely

|
Eat or drink R — behaviours people want to do
Move around ]
L
|

Talk to others
Make videos/recordings

Joining in singing/dancing

Smoke/vape and

Talk on your phone | Talk On your phone

Smoke/vape least likely behaviours people
45% 25% 5% 350% want to do

Use your phone (in other ways, e.g. social media)

Make noise in other ways

< a
Less likely More likely

g the audience agency




Behaviour and attendance

Would you be more or less likely to want to go to a live cultural event
if you or others could do the following...?
[N\ |

lat maore lacc
\INet more - 1es5)

70%
50%

30% : Eat or drink

Take photos
0,
10% : Talk to others

-10% "'.. Move around

-30% Make videos/...

Joining in singing/
-50% ™~ dancing
i Talk on your phone

_700
73 Use your phone (in other

ways, e.g. social media)
-90%
65 or older ~ Smoke/vape

Younger people
prefer a wide range
of behaviours at
cultural events

Older people are
particularly more
anti-phone use

g the audience agency




Behaviour and Audience Spectrum

Experience Seekers, Frontline Families and Kaleidoscope Creativity are MORE likely to want to take photos and use
their phone in other ways.

70%
60%
50%

40%

o
P . .
>
30%
20%
I N B I I
0% /

Metroculturals Commuterland Experience Dormitory  Trips & Treats Home & Up Our Street  Frontline Kaleidoscope  Supported
Culturebuffs Seekers Dependables Heritage Families Creativity = Communities

m Use your phone (in other ways, e.g. social media) @ Take photos

g the audience agency




Behind the attitudes: four principal components

Pro in the live Recording/Not Cinema Informal in

moment disturbing others atmosphere moderation

The strongest

Eat or drink |
- r . relationship is

Talk on your phone

Use your phone | between behaviours
Take photos that involve phone
Make videos/recordings l usage

talk to others -

Make noise in other ways -

Joining in singing/dancing - ‘Pro in the live

Move around - o moment’ shows

Variance 35% 23% 17% people who are anti-

less _ phone use

g the audience agency
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Cost of Living

Attitudes re cost of living:

Strongly agree or agree [Net] (Strongly agree) 0 are put off attending
arts & culture by the
« Worried about cost of living: 73% [-5%] (21%) [-12%] O cost of living crisis [-7%]

The ‘cost of living crisis’ means | will...

. . . ey People are feeling slightly financially better off compared to Feb 2023
» ..Do fewer paid-for leisure activities: 67% [+1%] (28% p g gy y p ._

[+3%])
e ..Look for more free leisure activities: 66% [-1%] (26% Jul-23 44% 42%
[+2%])

40% 48%

o ..stay closer to home for leisure: 67% [0%] (24% [+3%])
Feb-23

o Affect in 6 months 73% [-4%] (28%), 2 years 57% [-1%]
(20%)*

*Very likely or quite likely, very likely

W Better off financially O About the same  @Worse off financially

g the audience agency




Future impact of cost of living

All Audience Spectrum groups feel that the Cost of Living is quite likely to impacton their life
and the activities they do in the next 6 months

Metroculturals
Commuterland Culturebuffs
Experience Seekers
Dormitory Dependables
Home & Heritage
Up Our Street

Frontline Families 44%

Kaleidoscope Creativity 48%

Supported Communities 42%

B Very likely DOQuite likely ONotvery likely ENot at all likely

g the audience agency




Energy costs, interest rates and inflation

The cost of living linked rate changes, and especially inflation, will affect attendance by low engaged segments more

yAcalyv acreeina with chanaina rate<s affectinag cultural spend)
gy aylicciiy WILTT LHalginig rdics aliClully LUltulral opeliu)

50%

40%

T

30%

R
T
R R

20%

TR TR T R
e e e e
o
o

.‘: .
10% / Z
-‘-‘iia
.;;; ss::g
Lo
0% A | 7

Metroculturals Commuterland Experience Dormitory  Trips & Treats Home & Up Our Street Frontline Kaleidoscope  Supported
Culturebuffs Seekers Dependables Heritage Families Creativity Communities

W Interest rates Energy # Overall inflation
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Cost of living and travel distance to
leisure activities

The ‘cost of living crisis' means that I expect to stay closer to home for entertainment and leisure

activities over the next year, e.g. to reduce fuel costs

4 - least deprived 48%

19%

11% 3%

3 22% 42%

22%

10%

2 27% 41%

18%

11%  BRQ

20%

9% &

B Strongly agree  OAgree 0O Neither agree nor disagree

@ Disagree  EStrongly disagree
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Barriers to Attendance

52% of people who feel worse off financially are attending less
arts/culture compared to 12 months ago and this is an increase of O
9% since Feb 2023 Overall: O

Worse off financially | 42%
About the seme | 44% Of those feeling

Better off financially | 14% i iall
Inanciatty

Worse off financially | 48% worse-off than

About the same | 40%
Better off financially 28% 54% | 12% last year are
attending less

arts/culture

W Attending more  OAbout the same @ Attending less

g the audience agency




Changes in attendance

o 42%
B

Are attending less
arts/culture
compared to 12
months ago, which is
an increase of 11%
from Feb 2023

Feb-23 12%

M Attending more  OAbout the same  OAttending less

g the audience agency




Changes in attendance

Changes in attendance compared to the last 12 months across age
groups.

Overall 16-24 25-44 45-64 65 or older

B Attending more O About the same B Attending less

More younger
people are
attending more
compared to older
groups, whilst
attending less is
slightly lower in
those 65 and over.

g the audience agency




Changes in attendance

Net Comparison between Feb 2023 and July 2023 data for
changes in attendance over the last 12 months.
(Net more-less)

0% Young people are
attending more
since Feb 2023
compared to older
groups, where
those 35 and over
are attending less
frequently.

25-44 45-64 65 or older
Jul-23 = =Feb-23

g the audience agency
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Attitudes to Covid

'In the UK at least, the COVID-19 pandemic is effectively over'

60% O
40% O

30% are put off
20% attending arts
10% & culture by
0% Covid-19
Sep-22 Feb-23 Jul-23

— Strongly agree/agree Neither agree/disagree =——Stongly disagree/disagree
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Risk of catching Covid-19 in day-to-day activities

There is a decline in the concern about catching covid in day-to-
day activities since April 2022

70%

60%
50% m— — o " /
40{",’0 Sy '}f‘..:i':—:-\'r.' e e

30% Feel that catching Covid-19

20% - is low risk.
10% '

0% This has been steadily

Apr-22 Jul-22 Oct-22 Jan-23 Apr-23 Jul-23 . ] . .
increasing since April 2022
- Low / Very Low Risk
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The ongoing influence of Covid-19

A higher number of younger people agree with the statement
'In the UK at least, the Covid-19 pandemic is effectively over’

80%
70%
60%
50%
40%
30%
20%
10%

0%

Feb-23 M Jul-23

g the audience agency




LI " & N N R N L N N [ ] " = = @ & & & & & § § & a ®m ® ® ® = B & & & &8 F & &8 = =« =z 8 & §F F B & & B P FEEEEE

o W ON E W L [ W m W W W ] o N W W W] AR & @ & @ & @ @ @ B @ F 8 8 8 & @ & @ B ® 8 B @ 8 8 o0 o8 @ B & B & 8 8 8 EEB B BS e e

e SRS e R R MM (oI

| W = n m W W W W W W W e O e e e el e e e el e e n TR e e o @ m @ " _# L N ) e o il

W OE N W NN W N N :- LB & & e [ e e ) --‘l.l.l.l.:.:.l'-‘i-i.l‘l‘l.i.-‘l.‘.--i.i.t.-.l.l.l ll.l.l R I [ ~ 3
[ ] L]

i
L]
-
L]
-

[
'I‘l‘l.l‘l-"-“l.i‘i‘i.‘.“"‘-‘-l O N N W i‘l‘i LN ] I.l.l.l

. [
« o 0 B8 L]
l--i.l“'--“l.i

]
-I
.'I'

]

L]

[ ]

L [ ]
B Sac e s s ate e el
e 'h"' 5 0 08 e e e e

L
-l-l
]
oo

o L]
5 L] LR N N ) [ ]
LALLM e ™ ™ 'l--‘-l.l.!-.i-l-ill
| W O § O NN § R W N N E = L N ] L | N [ ] 00 &8 5 &
e e e e e ™ x 2 P e e e e
B W W & O
@ @ W om @ W W om s W = M oW oW om oW o WM W) . L L ----""- 288 s 0 B
W W 'xx::' o R 'r' 'r’:lu"d’ ..I:I.I .:'F-:H“E.l |:":an|::'I !'1: .-l-‘l‘l.l:l.li .u ot -‘ ‘l‘.
5 & W. 5 H W E = -
i W W W W W @ N W W N N L} L) W OW M oW W W W W W BN W ) [ N N N W L} )
moa = o m W W o N I-'l H N NN NN W LA L
|_li--1-- oW @ W m W W ---'-'-““4- IIIII oW
W W W W -!-!---n-ll L S E N ERESEESE S8 B DEEEEE S L
[ N = & & W W W s & W N N LI N | W W W & W W W W W N N N ] LN W W W W W W N ] i
W W om 5 & W oW W E ® § m N oW @ @ @ W M OW W W Om E W Ol W W W W W ) o N () E W
. W & ® @ § ® § WoW W & = = W @ om o& @ ow W NN N N W N K W oW BN N m W N N N W W W W MW m W ] |
W W F w W E W E S L | LI E E O " E NN W LN E = W LN N = W L
| B 0w o® & 8w o@ @ W N @ & @ NN & § o8 o @ ® W N N N N oW W W W RN E m W WO W N N W W W N W N W |
" B " E L] . 7 .:IlCF-I llllll'-r“q'-:l:- L L]
|} = 3 s N L L i W E W @ & W &
] G N W N NN NN NN NN N N [ ol ) Ll W oW W W W @
Y N OE N W O N N & W W e W NN N M e E o m om N O m R ® & E
L} L B N NN N = N N i) [ EH [ M E 8 W § W oW W W W W
& = & | W W W E N L | o s & BRI e E N W W W E @ N
@ a & & @ @ S A AR R R EERE D s BEBREREDRS HIII_.E- & = m N
-.-.-'- = '.‘ -- I-H _i i‘_t = li.l.l.l. -‘.i-‘ .I.H-I.H“I ‘.‘“ L . W N W E ll.I
- & = LR LI L L]
s e e s s SO REEEEREEEREEREEER AL s R R SRR S s S e 00BEEREEERDE
L N ) 2e s + SR BEERSEREDSRED S oW W E W o = W N ) ) L LA |
L] [ ] N § & ® W W M Se BB EBEREEES S i N N K N N N
LB s - & W OW N N N W NN i w N N N N N N W N ) | N W N N W W M
HE NN L HE W W " N N [N & N N N W N E W H N N NN NN E N
W oE = = W W M N H § N N E NN N H N N § & @ N & N W NN NN NN NN E N
W W w W W W BN E § & E E W W NN NN N N WO WO WO N K N N NN NN NNEE =N
= N TN Y L) L H H & §H & & § N § H H N N H H §H § § 5§ 5 ®
| ) 2 [u BN NN N NN EE NN W N N NN NENNNNNNS NN
= L} <l & @ LI H B H N E H §F § §E §F B § N N B " NN N R NN N N § N
N A H N N E N E N 5NN N NN N NN ENEEENE S
@-II H N NN N NN NN NNNN HON N W N N N N N N N
L] LI L E F B OE O E N NN NN NN N N N NN E NN E NN NN NN ENNENNN
C B L = H H H S B N N NN NEESNNSNRSNBNE-®NESERSERERSEDNSNEH-ENSEASEHSENH-ENERENEI W
W @ ow W ow oW w o PN W W E W oW oW 5 N NN E R NN NN N NN NNNS®EENS NN N
@ W oW ow ow om oW w W] O W O E W H B E N E NN ENE N H N NN NN NN N HH o
a 6 w o w ow w ] o E W = N N O W W W W W W H - NN N NN o E W W E &
W W W oW w W W W NN m = H N E N N E N N SN E N NNENNESNSNE NN EE S
i ® @ & @ W 5 W N E & - ¥ N BN E N & E N NN E NN N FENE NS & i
W W W W W W W NN W W H N E N N NN N N E N N - N E NN O Om NN E 8 W E W E @ N §®
i & W W W N ® & §] W W W OE N W W KN N NN NN K @ ¥ K B P W E B =N E.§ 6 8§ F N E S § W |
W W om ow W om oW oW NN E N N B EE W 8 NN S NN ENNNNESNGSS S NN N RS N ® N 8 8 W N NN W N & E W
W W W oW W oW oW w ) W W W & B N OB W N N N N N E RN W R RO W RO W B RE W @ W W @
& § & = § N B [ ] O OW N N W & W W W BN B NN RO RN E & CROE R &R N @R @ E @ & B W
a @ ® & m @ W om NN ] B B B @ B NN & B FoE @ BN ER EE NE S B S8 @ B 8 % 6§ B F_ N 8§ B 8§ 8 & @ 58 & [
" W W W W oW M) E B B B F B B B §F B BN E F S B E FE BB & @ " W = BoE W Ow W W R WoE E W N
§ W W & = ® M E N N . ® W OE B O W OB N E W OE N E W N N OE N O & NN B & 8 B § W § E § W W W ® W
@ W § 8§ W W N N MW W H N E E NN NN NS NS S NSNS NS S8 NN S NN N E W O 8 ® N = E W
i E B § § E & W W W B W E 5§ 8 E @ @ § E @ B 8 E B2 @ N .8 N ® § K - 6§ N 8§ W E N N S 6K [
& 5 W & E N N N H N N HEE N E S N E R NN N W ® & ® N NS W N @ E w8 B N & @ 8
i W i W W W W W W N W HOE W NS @ N W N NN NN E S "W F W NN § W F W BN W @ ® W@ W N
O & N O N-EH N H N N E N F BB W N R E SN E S SN E NS S & E NS W & & F W R R & ® @@
I . - M B BN N B §E N NN & N N NN E N B RS NN N s R N 8 @ §E W
@ W W W W W E W W W . & @ ® & &% ® ® ® N N Om 5 N O 5 N 5§ 5 BN N S5 5 N 8 5N N N S & 8 W N @ W W o N s W B WS
i K & " L] i FE % & @ ®E % & & ® WO E W OE A W O R N NN E NN N @ A m & W N OECE O & R RN N N8 & @
H N O N N N N N N HE B B E OB E ® E & N NN E NS S NS E S N R N NS NS SN = N NN N S 8 ® W ® N N E ®
5 K o T @ B & & W E & § W E @§- W N E ¥ 6 K B § F O B B § E N § N i @ 8 E @ W N F § § NN B § 5 5 B ® §-@ 0
o N N OB N N E NN N E 8 = o8 & ®m ® @ w = BN N NN &= N B E SN & NS NS NN W & ® S W NE S8 & N § W W @ & &

e e
Snnmmim s R heaudience apency
R e e e e e el e e e e e WO O e e e



Modes of engagement across artforms

Live performances are preferred for all art forms, followed by at Home, then Cinema Screenings

59%

31%

16%19% 16%17%

.

Shakespeare New Play Ballet Dance Opera Musical Classical Rock/Pop

m Live @Cinema Screening B Home (Online/On TV)

g the audience agency




Modes of engagement and age

Averages for how each artform appeals to under 45s and those 45
and over for differentmodes of engagement
(Average % for combined artforms)
47%
40% People finding watching an
event at Home MORE
<% appealing than a Cinema

Screening.

45 and Over Under 45 45 and QOver Under 45 45 and Over

Live Cinema Screening Home (Online/On TV)
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Creative person vs art is important to who I am

Metroculturals agree with both these statements to a similar degree, unlike other segments (% strongly

agreeing with statement)

7
/
%
%

:
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Wanting to attend with similarly aged people

Young people are much more likely to say they want to attend
events with similar aged people

46%
36% Of those aged 16-24 want to
250 attend with similar aged
people.
. This steadily declines as age

Overall 16-24 i 45-64 65 or older increases.
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Wanting to be an audience member who participates

Young people cultural prefer events where they can
be an active participant

41%

35%
26% Of those aged 16-24 want to
20% be an active participant.
11%
This steadily declines as age
increases.

Overall 16-24 25-44 45-64 65 or older
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Wanting to be an audience member who participates

Kaleidoscope Creativity are significanty more likely than any other segment to want to be an
audience member who takes part

% strongly agree/agree

40%

0%
Metroculturals Commuterland
Culturebuffs

Experience
Seekers

Dormitory
Dependables

Trips & Treats

Home & Up Our Street Frontline Kaleidoscope  Supported
Heritage Families Creativity Communities
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Implications

« Values - take a stance to appeal to younger groups

e Behaviours - younger groups more informal; in-the-moment/mediated
key dimension; social / [most] phone use attracts younger

Cost of living - situation improving, but entrenched for some

Modes of engagement - varied but live key; younger open to screenings

Preferences - younger prefer attending with those the same age;
KC and younger more participatory; role of culture in identity varies...

T

=

.*. Covid - tipping point reached, but 1/5 still put off
Y/
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Implications (cont’d)

Generational shift? New settlement re values +
behaviours + preferences...?

New normal finally coming?

Starting to get a picture of the combined impact
of Covid-19 and cost of living?

g the audience agency
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Thank you

Please get in touch: theaudienceagency.org
oliver.mantell@theaudienceagency.org
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